💗 LOVE MARKETING
LinkedIn Profile Optimisation Workshop Worksheet
From Marketing Chaos → Clarity (and clients).
(For business owners, consultants & marketers who want clarity -  not fluff.)
Step 1: What You Need to Prepare
1. PDF of their current LinkedIn profile
· Go to LinkedIn → View profile → More → Save to PDF
2. A short bullet list answering (see Love Marketing LinkedIn Profile Checker task)
· Who do you want to attract? – Your target audience.
· What do you actually sell?
· What problems do you solve?
· What results have you achieved?
· What makes you different?
· Tone of voice (e.g. bold, warm, corporate, humorous, disruptive)
3. Any of the below (all optional but helps with positioning and clarity)
· Website URL
· Sales page
· Brochure
· Brand guidelines 
4. 2–3 LinkedIn posts that performed well (if available)

LINKEDIN PROFILE OPTIMISATION PROMPT
They should upload:
· Their LinkedIn PDF
· The answers to the questions is number 2 above
· Add any files detailed in 3 above
· Links to 4 above
Then paste this:
I want you to act as a LinkedIn positioning expert and personal brand strategist.
I have attached a PDF of my current LinkedIn profile. Along with who I want to attract, what I sell, what problems I solve, what results I have achieved, what makes me unique, and my tone of voice. I have also attached various links and documents to help you gain a better understanding of me and my business. Finally, I have linked recent posts that performed well so you can analyse these too. 
Can you do the following
Please analyse it and optimise every section for SEO, GEO, clarity, authority, search visibility, and conversion.
Can you also summarise from this the following:
· What you think I do
· Who you think I help
· What feels unclear or weak
· Where positioning is confusing
· What is missing
Then optimise the following sections:
1. Headline (max 220 characters)
· Make it compelling and specific
· Not a job title
· Include who I help + outcome + differentiator
· Add relevant keywords for search
· Provide 3 alternative options

2. Banner Copy Suggestions
Suggest:
· A clear positioning statement (1 strong sentence)
· 3 bullet proof points for authority
· Optional CTA line
· Visual suggestions (layout, colours, imagery ideas)

3. About Section (max 2,600 characters)
Structure it as:
1. Strong hook in first 3 lines (painful question or bold statement)
2. Clear positioning
3. Credibility / authority
4. What I offer (written as buyer value, not services list)
5. Outcomes/results
6. Clear CTA
Make it:
· Human
· Clear
· Client-focused
· Not corporate waffle

4. Experience Section
Rewrite my experience entries to:
· Focus on results not responsibilities
· Include metrics where possible
· Strengthen positioning
· Remove weak filler language

5. Featured Section Suggestions
Suggest:
· What should go in Featured
· What order
· What types of assets (lead magnet, booking link, case study, etc.)

6. Skills & SEO Optimisation
· Suggest top 15 skills I should prioritise
· Identify keywords I should weave into profile
· Suggest search terms I want to be found for

7. Call to Action Optimisation
Where should I include CTAs?
How should I phrase them?
8. Weakest 3 Areas
Identify:
· The 3 weakest elements
· Why they weaken authority
· Exact improvement suggestions

Optional Advanced Prompt 
If you want to level it up: Add this to the end:
Also evaluate my positioning compared to others in my space. 
What category am I in? 
How can I stand out more clearly? 
Where am I blending in?

💡 Important - Once you have the results
· Don’t just paste the result blindly.
· Refine it.
· Inject personality.
· Add real metrics.
· Keep your voice.
AI gives structure.
YOU give credibility.
TO HELP WITH THE ABOVE YOU CAN ALSO COMPLETE THE LOVE MARKETING LINKEDIN POSITIONING CHECKER
(Because polishing the wrong message is still polishing the wrong message.)
